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1. Survey context

The consultation took place between 9 June and 7
July 2021. A total of 2948 people participated in
the survey. The survey took on average 21 mins to
complete.

This sample size provides a confidence level of 95%
with a confidence interval of + or - 1.79.

1.1 Age representation

Respondents aged 16 to 24 present the highest
under-representation gap; the most over-
represented group was aged 60 to 64.

The age bands were grouped into further
categories for this analysis, based on life stages:

- Starting out and young families — ages 16 to 39
(representing 30% of the sample)

- Middle-aged — ages 40 to 59 (40% of
respondents)

- Close to or retired — people aged over 60 (30%
of respondents)

2021 Survey representation by

2021 Survey representation by age age groups

categories

2019 Age categories across the
borough (for comparison)

Age profile
@ Close to or retired

@ Middle-aged
O N/A

29%

® Starting out and young families

- 34%
- Middle-aged people are
: over-represented in the
: survey sample
38%

2019 Age groups across the
borough (for comparison)

Age group

16-24

22%

25-29
®30-34
®35-39

%
40-44
®45-
. 45-49
®50-54
o ®55-59
®60-64
.
@ Prefer not to say
9%
9%

The biggest representation

gap is for ages 16 to 24

The # of respondents who have not completed their
age have been removed (210 out of a total of 2 948)
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1.2 Location representation

The survey responses had over-representation from the towns of Basildon and Laindon, with Billericay
and Wickford being under-represented.

Ramsden

For 9% of respondents, the location could not be identified (either because they reside outside the Heath
borough or the postcode information was not provided accurately).

Town # respondents #residents aged % respondents % residents aged Representation

16+ (2019) 16+ (2019) difference (ppt) *®

= Basildon 1024 37762 35% 26% s

@ N/A 258 9% ]

= Laindon 697 28800 24% 20% o -

= Pitsea 372 20246 13% 14% -1

& Billericay 263 28439 9% 19% -10

= Wickford 334 32408 11% 22% -11

Total 2948 147655 100% 100% 0 Rl
Benfle:

Corringham
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2. General summary of findings

In the next 5 years, do you plan to do any of the following: (tick all that apply
The survey findings indicate that 71% of respondents intend to continue to be a resident of Basildon Borough in the next 5 years. to you)

Overall, survey respondents view the Basildon town centre primarily as a shopping destination. Findings on the need for improving the Continue to be a resident of Basildon borough

retail offer are consistent across several themes:

- potential activity offers - Q8, 85% of respondents said shopping is the top activity they would pursue if the offer was available

- new design considerations - 88% of survey respondents ranked ‘new shops’ within their top three options (Q12) Raise a family in the borough

- shops have also been mentioned as the main attraction when asked about reasons for visiting other town centres (Q4, 41% of
respondents) and improving the visit frequencies to Basildon town centre (Q7, 47% of respondents said ‘shops’ would make them visit
more frequently). Buy a property in the borough

Continuing to work in the borough

Move out of the borough

. . - S . Retire in the b h
When respondents were asked imagine they were re-designing the town centre (Q6), the top three activities listed were: creating green cHren e boreng

and open spaces (63%), increasing the retail offer (61%) and opening more businesses (65%). In a related question, shopping was named Rent a property in the borough
as the top activity that respondents would pursue if the offer was available (85%), followed by visiting more green and open spaces (64%)

Seek employment in the borough
and visiting at night time for entertainment and restaurants (61%). o ?

Start a business in the borough
When respondents were asked to image they were designing the town centre for the future (Q12), creating a new look and style for the
town centre was ranked in their top three choices by 76% of respondents; this was followed by enhancing the appearance (68% of
respondents ranked this in their top three choices) and maintaining the New Town look and feel (52% of respondents ranked this in their
top three choices).

For Q13, the height of buildings was amongst some of the lowest ranked, in comparison to other design choices (only 37% of respondents
chose it as one of their top three priorities). However, responses from Q14, Q15 and Q17 (which focus specifically on height) indicate
polarised views on the significance of heights.

Interpretation of results. Although there are several questions which are similarly formulated, the options offered for respondents are
slightly different each time. For example Q6, Q8 and Q12 ask respondents about general design, but some focus more on built
environment options, others on activities, and at the same time there is overlap between these choices. It is therefore difficult to compare
the results accurately, since respondents can only rank existing options on offer, rather than offer their own system of priorities.

Therefore, the survey results should only be considered as a starting point for further conversations with residents in terms of defining the
programme of activities and the design for the town centre.
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3.1 Visiting frequency

57% of the total respondents visit the town centre
frequently (weekly or more). Of these, the majority
are likely to reside in Basildon or Laindon and have a
lower median household income than those who visit
less often or not at all.

In terms of what attracts respondents to other town
centres, the items with the highest percentage of
respondents were: ‘shops’ (41%), ‘parking’(10%),
‘variety’ (10%), ‘restaurants’ (8%). Regarding
parking preferences, 16% of those who visit monthly,
occasionally or never mentioned it, compared to only
7% of those who visit weekly or more.

When respondents were asked directly what would
attract them more to the Basildon town centre, the
same top items were listed: ‘shops’ (47%), ‘parking’
(15%), ‘restaurants’(13%), ‘variety’ (7%).

Therefore, the shopping offer is the biggest town
centre attraction for respondents; this is supported
by parking and other activities, but to a lesser extent.

What do you like most about this town/these towns selected?

towns  used N'?f"e\,emg tr“mc_arort
Use bars - markets need e everything
vy Ommqmt\ 1l
years b’gudm“h Select farmlv greaﬁ L me out
lot Atmosphere > ase
feeling food park SOUthe”d | Brentwoud options
wickiord  Shoppin walk ie

parks €tCopen cleanliness nice Qualny .
Roricio PRE  I08] ponden RestSUrahts

up Free  many Chelmsford uHigh

L

RN eople cnema parkmg go Retail

Plenty

P
spaces closed

ocation .
splace entertainment

area much ange un arwnd
Leisure (aEfgsS stinfeel E”D’ig-{;rem Laindon

Areas uhh One  safe waﬂtChOIcewa\mg BaS”donEatmg

90ing tpings *7'C " Pleasant Billericay don Chariy both .

bus Yopace environmen

Close coffee Lakeside dec
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All respondents
% respondents by Other town centres (Q3)

Billericay [ ;22
risea | :o%
Chelmsford _ 36%
Southend _ 29%
Wickford _ 23%
Brentwood _ 17%
Laindon [ 4%
Grays - 6%
Colchester - 5%
Lakeside - 59

Visiting frequency for Basildon Town
Centre (Q2)

Occasionally _ 26%
2-4 times per week _ 19%
Monthly - 14%
.
. 4%

Daily

Not at all

What would make you visit Basildon Town Centre more often? (Q7)

money nicer time

3 retailers building e work  disabled
Big Saf)’busmess Chdairf:‘e-rem leally drug Vg’heaper
Centre M h by festival mdependent community
pound resence ousing i
Cor“nd“ utlets OPEN rdCinemac e bu\\dmg\ge Caflggks
|mprove opening” used ark areasp\aée spaces ., it
De e " improved usinessesp, i
h h u(PEOp coffee toiletspyi| attractive
nightlife e gvar\ety old leftstores  facilities ch\\dren homes uilt |eisyre
selectio easier empty healmﬂlCewSItrSnu;cgo day tertransport
act\vmes e clothes S i rmg foodpolice e seatmg FREE areac\osed
art  Events C‘Eanermovetlw'wgs even flats  useparks outSIde
department Night etc ones going out e it
er1(ouragset§}elglr1s safer emertalnmenttﬂsel now' el
around local pepEhVironment places — stréet fee space Eastgate
feeling being public BaSIldOHMaybe P

pubs clean
quality ;oo think

" choice, safety especially
Ietall‘ S don't” modem QL'(E‘E“ Shop

don famllles security
S PARKlNGTOWn rangeback well 512
needs instead need something at!?ao(t crime gtraekzn

concrete \

units Square
momem

Nothlng behaviour
hawng Want Debenhams /4"
much bigger

Profile — those who visit frequently
(weekly or more)

% respondents by Town

Pitsea - 12%

N/A 10%

Wickford . 8%

4%

Billericay

%respondents by Median household income

30000 - 39999
20 000 - 29 999
40 000 - 49999
(Blank)

>50 000

10000 - 19 999

0-9999 1%

% respondents by Other town centres (Q3)

pitsea | /7
Bilericay || <
Southend _ 35%

Chelmsford _ 33%
Wickford _ 20%

Profile — those who visit infrequently

(occasionallv. monthlv or not at all)
% respondents by Town

Laindon

N/A - 1%

%respondents by Median household income

40000 - 49999

30000 - 39 999

>50 000 _ 2%
@ian) [N -
10000-19999 [ 2%

0-9999 I 1%

% respondents by Other town centres (Q3)

Billericay _ 49%
Chelmsford _ 40%
Pitsea _ 29%
Wickford _ 26%
Southend _ 21%

09000000 O 00O OOOOOOOOBSBOEONSIOSTOONODTOERNOSIBTONBSIOSTOSINODESEOSIORSRPOSIOTOIOSOSERRNOSTOTONBDTOBNOBSOOBTOOBROSRRONI

Creating Opportunity, Improving Lives




3.2 General design - activity elements

Shopping is the top activity that respondents would pursue if the offer was available
(85%), followed by visiting more green and open spaces (64%) and visiting at night
time for entertainment and restaurants (61%). These remain the top three choices
across age profiles and location, although in different proportions (Q8).

Seeking employment from new businesses (14%), opening a business (9%) or buying a
new home (9%) are the least popular options (Q8). The highest interest for these
aspects is within the age range of 16 — 39, where interest for seeking employment
within the town centre increases to 23%, buying a home increases to 19% and
opening a business to 14%.

In a related question (Q6), whereby respondents were asked imagine they were re-
designing the town centre, the top three activities listed were similar - creating green
and open spaces (63%), increasing the retail offer (61%) and opening more
businesses (65%). The responses from this question suggest that residents would
prefer to see a more active town centre (through the opening of more businesses,
increased retail offer, improvements to the build environment and more activities for
communities to come together). In contrast, adding more nightlife was chosen by
only 29% of respondents and building homes was the second least popular (21%, Q6).
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If you were redesigning Basildon Town Centre, what would you
change or do to make it better? (Qé, select up to 5)

I'd get more businesses to open here
I'd create more green and open spaces

I'd increase the retail offer

I'd improve the built environment

I'd provide opportunities for communities to come ...

I'd add more nightlife 290

I'd celebrate the town's heritage more 29%

I'd add more art to public spaces

24%

'd restore and celebrate our New Town buildings 229

I'd build more homes 21%

I'd leave it exactly as it is 1%

Do any of the below statements apply to you? (@8, Tick all that apply)

| would shop in the Town Centre if new retailers opened 85%

would visit green and open spaces in the Town Centre if these were available 54%

| would visit the Town Centre at night if restaurants and entertainment facilities were av... 61%

| would take part in community activities if space were provided in the Town Centre

35%

would visit the Town Centre to see public art if this was available

30%

| would get involved with celebrating the town’s heritage if opportunities were available

[\
(%5}
=
x®

would seek employment in the Town Centre if new businesses opened 149%

would open a business in the Town Centre if this opportunity was available

w0
R

Y}
B
&=

| would buy a new home in the Town Centre if they were built
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3.2 General design - activity elements

Designing the town centre for the future

15t - new shops - Overall, 88% of survey respondents chose this within If you were designing Basildon Town Centre for the future, which things from the list below would you give

their top three. This ranks as the highest priority, regardless of age, greatest priority in your design? (Q12 ranking preferences)
median household income or location factors. Rank ©1 02 03 04 @5 @6 @7

2nd _ hew cultural an leisure offer (69% of survey respondents chose , )

this within their top three). Flooding and surface water drainage

Improved access to transport services 11% 9%

3rd _ improved access to transport services (60% of survey

respondents chose this within their top three). New cultural and leisure offer

9% 8%

New shops

The high ranking for new shops, alongside a new cultural and leisure

offer is consistent with the activity elements considered thus far. New street furniture such as benches and bins 13% 5%

Play facilities 14%

Although improved access to transport services also ranks highly, it
should be noted that this does not necessarily mean increasing parking
provision only —when asked an open question about what would
improve their visit frequency (Q7), parking was only mentioned by 15%
of the total respondents. Therefore, aspects such as public transport,
street connectivity and active travel should be investigated further to
inform development.

Public art II 18% 20% 29%
Highestpriority o
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3.3 General design — aesthetic principles

Within the context of design, the highest priorities are:

15t - creating a new look and style for the town centre
(76% of respondents ranked this in their top three

choices).

2nd . enhancing the appearance (68% of respondents
ranked this in their top three choices).

3rd . maintaining the New Town look and feel (52% of
respondents ranked this in their top three choices).

The height of buildings was amongst some of the
lowest ranked - ranked by 37% of respondents chose it
as one of their top three priorities. The least interest
was also recorded for promoting the town’s heritage.

This suggests that respondents value a contemporary
style in terms of aesthetics for the design of the built
environment. The contextual approach is a close
second.

Conversely, the promotion of landmark buildings and
the emphasis on the height of buildings are less
important within this context.

BasildonCouncil
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Design choice ranking (Q13)
Rank @1 @2 ©3 04 @5 @6

A new look and style to the town centre 44% 21%

8% 10%

Enhancing the design and appearance of the town

16%

Height of buildings/sky line

Maintaining the New Town look and feel

Promoting Landmark structures

Promoting fown heritage ELR:14 27% 14%

Highest priority Lowest priority
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3.4 Specific design — housing

When considering priorities if new homes were
built in the town centre, ‘Quality and
appearance’, ‘affordability of homes’ and
‘infrastructure’ ranked highly.

56% of participants felt new homes in the town
centre should exceed the Government
published Technical Housing Standards 2015.

Creating a balance of tenures for new homes
was overwhelming supported as the greatest
priority.

The Government published Technical Housing Standards in -~ % respondents

2015 (https://bitly/3igad8N). Please read these standards
and tell me which statement below best represents your
views? (Pick one option)

New homes in the town centre should exceed national
quality standards

New homes in the town centre should meet national
quality standards

It would be acceptable for new homes in the town centre
not need to meet national quality standards

BasildonCouncil
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56%

36%

4%

3%

Housing criteria and Rank

Rank @1 @2 ®3 04 @5 @6 @7 @3 @9

Affordability of homes 8% 6% 4%

9%

Building accessible homes
Infrastructure (including schools, GPs, shops and transport)

Location of new homes within the Town Centre [EREN:"A

o
ES

Maximising the number of homes available 17% 9o, 11%
Older persons accommodation 3%

Provision of outdoor space (i.e gardens or balconies) L/

Size of living accommodation

The quality, appearance and design of homes 28%

Tenure options and Rank Highest priority Lowest priority

Rank @1 @2 93 @4

Creating a balance of tenures i.e. social, private and private rented

Creating homes to privately rent 5

Creating private homes for purchase

Creating social housing 25% 26%

Highest priority Lowest priority

S0 00 000000000000 OOSNOITESEORDBSOSISSOSOSOSOSIOSTOSIORORROSSIOSOOOORRSSROTBSSOSROBDTOEOOSOBSOODPBROORRPTOSEOTOSIOSTOBONODTOIODBOTOOBOBSRRSN

Creating Opporduni lmproving Lives




3.5 Specific design — height criteria

When asked specifically about
building heights, the top 3 principles
that received the most support
were:

- There should be control on the
height of buildings in the town
centre (79% support or strongly
support this)

- Taller buildings should be
proportionate to surrounding
buildings (74% support or strongly
support this)

- Any new development should be
low level (68% support or strongly
support this)

The development of tall buildings
based on borough housing needs
received the least support (62% are
against or strongly against).

When compared to other towns,
respondents from Basildon present
an increased concern around
statements that favour of heights,
regardless of economic or design
considerations.
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All respondents

Height design principles - general support by % respondents for each statement (Q14 &15)

33%
52%
A1%
40%
27% 20%

-E

Taller buildings Taller buildings Taller buildings There should  Taller buildings Any new The overall ~ There should Taller buildings
should be should form  should form  be a control should be development  design, look  be amixture  should form
used to create  part of the partofthe  on the height proportionate within the  and feel of the  of building part of the
landmarks Town Centre  Town Centre  of buildings in to surrounding Town Centre  town centre is  heights inthe  Town Centre

designifthey  designifit the town buildings should be low more town centre  design if they
enhance the allows the centre level i.e. lower important than bring other

design and borough to in height than building benefits to the

appearance of meet its Brooke House height. town such as

thetown  housing needs. shops,
centre restaurants or
employment

Value - detailed preferences
® Strongly against

@® Against
MNeutral
® Support
® Strongly support

Basildon only

Height design principles - general support by % respondents for each statement (Q14 &15)

38%
61% 56%
38%
8%
< 25% 19%
10%

14%

19%

Taller buildings Taller buildings Taller buildings Taller buildings There should  Taller buildings Any new The overall ~ There should
should form should be should form  should form  be a control should be development  design, look  be a mixture
partof the  usedtocreate partof the partofthe  onthe height proportionate  withinthe  and feelof the  of building
Town Centre landmarks Town Centre  Town Centre  of buildings in to surrounding Town Centre  town centreis  heights in the
design if they design ifthey  design ifit the town buildings should be low more town centre

bring other enhance the allows the centre level i.e. lower important than

benefits to the design and borough to in height than building

town such as appearance of meet its Brooke House height.
shaps, thetown  housing needs.

restaurants or centre

employment
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3.5 Specific design — height
criteria

In terms of age profiles, the biggest differences
are noted in the ‘starting out and young
families’ category (ages 16 to 39, which
represent 28% of the total respondents for this
question).

Support for tall buildings on design
considerations (to enhance appearance or as
landmarks) is less polarised.

There is also increased support for taller

buildings when considering economic benefits
such as shops (59% support this vs 43%) or the
borough’s housing need (39% support vs 24%).

Value - general preferences
@ Overall against

® Neutral

® Overall support

BasildonCouncil

BASILDON « BILLERICAY « WICKFORD

All ages

Height design principles - general support by % respondents for each statement (Q14 &15)

Taller Taller
buildings buildings
should be  should form

used to create  part of the

Town Centre
design if they
enhance the

design and
appearance of

landmarks

the town
centre

Taller
buildings
should form
part of the
Town Centre
design if it
allows the
berough to
meet its
housing
needs.

There should
be a control
on the height

of buildings in proportionate

the town
centre

Taller
buildings
should be

to
surrounding
buildings

Any new
development
within the
Town Centre
should be low
level i.e. lower
in height than
Brooke House

Starting out in life and young families (aged 16 to 39)

Height design principles - general support by % respondents for each statement (Q14 &15)

46%
% 68% 69% >1%
68%
43%
28%
13% 14%
28%
19% 18% 15%
-23% _96%
-43% -13% -13% .
1% 1%
Th‘? overall  There s.hou\d Tall?r Taller There should  There should  The overall Any new Taller Taller Taller Taller
design, lock  bez rrjleure buildings buildings ~ beacontrol beamixture design, look development  buildings buildings buildings buildings
and feel of of b“‘lq'“g should form should be  ontheheight of building  andfeelof ~ withinthe  shouldform  shouldbe  should form  should form
the FU“V” heightsinthe  part of the proportionate of buildingsin heightsinthe ~ thetown  Town Centre  partofthe used tocreate partofthe  partof the
(e.ntre ismore - town centre To‘f‘" Clenlre to thetown  towncentre centre is more should below Town Centre  landmarks ~ Town Centre  Town Centre
|mpor?ar7t des.lgn if they surrounding centre important  level i.e. lower design if they designifthey ~ design if it
than t?ulld\ng bring ?ther buildings than building in height than ~ bring other enhance the  allows the
height. benefits to height.  Brooke House  benefits to designand  borough to
the town such the town such appearance of  meet its
as shops, as shops, the town housing
restaurants.... restaurants ... centre needs.
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3.6 Specific design — height estimates

84% of the total respondents prefer developments between 1 to 12
storeys; this category includes a higher proportion of residents who
are middle-aged or close to retirement.

Of the remaining 16%, the demographic is younger and property
aspirations rank second or third in their plans for the next 5 years.

‘Parking and infrastructure’ was noted as the most important
consideration for 38% of participants, if taller buildings were to be
built in the town centre.

All respondents
Acceptable heights (% respondents, Q16)

51%

33%

7%

20 storeys or
above

8%

13-19 storeys
(with 17 storeys
being
equivalent to
Brooke House)

1-6 storeys (with
5 storeys being
equivalent to
the Basildon
Centre)

7-12 storeys
storeys (with the
cinema being
equivalent to
7.5 storeys at
the highest
point, Trafford
House is 8 and
Morello Quarter
being 10)

Considerations for tall buildings (top 5 choices, Q17)

Parking and infrastructure

R
I 7
I o
s

Scale of building(s) in comparison to surroundings

Building(s) setting and appearance
Skyline, views and landscape

Views from the street
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% respondents by town

Town

Profile — respondents who favour low heights
(1 to 12 storeys)

Median household income (% respondents)

% respondents by town

Profile — respondents who favour tall buildings
(above 12 storeys)

Median household income (% respondents)

Basildon 37% N/A 25%
Laindon 2000029959 _ 26% Basildon 23% 30 000 - 39,999 _ 22%
40 000 - 49999 _ 20% < Laindon 18% 40 000 - 49999 _ 9%
Pitsea é
Wickford Blank) Wickford _ 1% 20 000 - 29 999 _ 13%
Billericay 10000-19999 [ 39 rirsea [ 10 000 - 19 999 . 9%
N/A 0-9999 I 1% 0-9999l2%
% respondents by age profile )
P yagep % respondents by age profile
38%
48%
31%
24% 33%
12%
. - -
Middle-aged Close to or retired ~ Starting out and N/A Star'tfng‘out“and Middle-aged Close to or retired N/A
famili
— es In the next 5 years, do you planto do | % respondents
In the next 5 years, do you plantodo | % respondents any of the following: (tick all that apply
any of the following: (tick all that apply to you)
to you)
Conti to b dent of Basild 75% Continue to be a resident of Basildon 54%
bs:woljngu; o be a resident of Basildon b borough
P . B ty in the b h 29%
Continuing to work in the borough 21% Uy a property in the boroug °
Raise a family in the borough 16% Rent a property in the borough 27%
Move out of the borough 15% Continuing to work in the borough 22%
— Retire in the borough 15% Raise a family in the borough 21%
Buy a property in the borough 12% Move out of the borough 1%
Seek employment in the borough 8% Seek employment in the borough 10%
Rent a property in the borough 5% Retire in the borough 6%
L Start a business in the bOrOUgh 4% P00 0000 OOOOOOOOOOO B OB ISty bUSineSS inthe bOrOUgh 59 /990880808
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